
Activity  Indicator Indicator Units
2012 

Benchmark
Honerable 
Mention

Bronze Silver Gold Platinum

Sunday Open Streets events number 0
Fun Rides rides number 4
Bike to School trips percent 5%
Mountain Biking Promotion promos number 1
Signature Event event number 0
Individualized Marketing neighborhoods number 0
Wayfinding facility miles 0
Bike Maps maps number 4300
BikeBloomington.com webpage visits 0
Bike Demonstrations demos number 1
Pit-Stops pit-stops number 0
Clinics and Convoys events number 0
Bike to Work Registration participants number 100
BFB Program participants number 3
Brown Bag Lunch Sessions sessions number 3

2012 Bikes Month Encouragement 2012 Evaluation
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13Step 1: Place a color sticker (your choice) indicating existing location(s) of high bicycle activity – use 

the same color of sticker for each location.

Step 2: Rate each activity using the Bicycle Friendly Community system for Bloomington’s current 
efforts.  
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Action 2012 2013

Number none

Who

What

Where

Keys to Success

Lead Agency

Support

D
e
ta

ils

Indicators

E
v
e
n
t

Type plan event
Signature Event

Create a new event or signature 

bicycle race that will attract all 

kinds of riders and spectators 

from around the region

Action 2012 2013

Number None

Location

Route

Keys to Success

Lead Agency

Support

Indicators

Event 

Sponsors

Sunday Open 

Streets

Hold several Cyclovias from 

May to October to celebrate 

active transportation for all 

ages and abilit ies

D
e
ta

ils
E
v
e
n
ts

None

Action 2012 2013

Number 4

Total

Riders

Who

What

Where

Keys to Success

Lead Agency

Support

R
id

e
s

D
e
ta

ils

Fun Rides

Feature twelve monthly rides 

organized around themed 

concepts and build upon 

existing successful 

community events

~TBD

Indicators

Action 2012 2013

Percent ~5%

Who

What

When

Keys to Success

Lead Agency

Support

Indicators

Bike/walkT
ri
p
s 

to
 

S
ch

o
o
l

Type

D
e
ta

ils

Bike to School

At tain a daily participation 

rate of 25% of children 

walking and biking to school

Action 2012 2013

Number 1

Who

What

Where

Keys to Success

Lead Agency

Support

Promote the area's mountain 

biking resources and Wapehani 

Mountain Bike Park D
e
ta

ils

Trail Build

Indicators

P
ro

m
o
s

Type

Mountain Biking 

Promotion

Action 2012 2013

Number 0

Who

Keys to Success

Lead Agency

Support

Misc.D
e
ta

ils

Indicators

N
e
ig

h
b
o
r-

h
o
o
d
s

Type none

Individualized 

Marketing

Market a different City 

neighborhood to legitimize 

active transportation and 

reduce dependency on the 

automobile

Action 2012 2013

Miles 0

What

Where

Misc.

Keys to Success

Lead Agency

Support

D
e
ta

ils

none

Indicators

F
a
ci

lit
y

Type

Install wayfinding signage along 

all bike routes that give time 

and distance to arrive at various 

destinations

Wayfinding

Action 2012 2013

Number 4,300

Who

Where

Misc.

Keys to Success

Lead Agency

Support

Indicators

Existing
Bike Maps

M
a
p
s

Type

D
e
ta

ilsProvide free, readily available, 

up-to-date and easy-to-use 

Bloomington Bike Maps

Action 2012 2013

Visits n/a

Who

Keys to Success

Lead Agency

Support

Indicators

D
e
ta

ils

Create a webpage to serve as a 

one-stop-shop for a wide 

variety of bicycle related 

resources

n/a

W
e
b
p
a
g
e

Steps

Misc.

BikeBloomington.

com
Action 2012 2013

Number 1 (April)

Who

What

Where

Keys to Success

Lead Agency

Support

Showcase programs at 

community events which 

demonstrate the bicycle as 

convenient, affordable, and 

practical 

D
e
ta

ils

Bike 

Demonstrations D
e
m

o
s

Type
campus 
events

Indicators

Action 2012 2013

Number 0

Who

Where

When

Keys to Success

Lead Agency

Support

Provide pit-stops on Bike to 

Work Day which offer a variety 

of snacks, drinks, 

entertainment, dynamic 

speakers, and prizes

D
e
ta

ils

Indicators

Pit-Stops

P
it
-S

to
p
s

Type n/a

Action 2012 2013

Number 0

Who

Where

Misc.

Keys to Success

Lead Agency

Support

Have mobile clinics and 

commuter convoys leading up 

to Bike-to-Work Day D
e
ta

ils

Indicators

Clinics and 

Convoys E
ve

n
ts

Type n/a

Action 2012 2013

Number 100

Who

How

Misc.

Keys to Success

Lead Agency

Support

registered 
riders

Indicators

Bike to Work 

Registration
P
a
rt

ic
ip

a
n
ts

Type

Increase registration of 

cyclists, request feedback, 

and respond to needs for 

Bike-to-Work Day part icipants 

to ensure growth & success

D
e
ta

ils

Action 2012 2013

Number 3

Who

Where

Misc.

Keys to Success

Lead Agency

Support

no BFBs

Indicators

BFB Program

Lo
ca

l 

B
u
s
in

e
ss

Type

Increase participation in the 

Bicycle Friendly Business 

program D
e
ta

ils

Action 2012 2013

Number 3

Who

When

Misc.

Keys to Success

Lead Agency

Support

Indicators

Brown Bag 

Lunch Sessions S
e
ss

io
n
s

Type n/a

Hold regular lunchtime 

meetings with area 

employers to discuss bicycling 

and ways to increase bike 

commuter trips

D
e
ta

ils

Step 4: Take your Bikes Month 2013 activities and place one 
color sticker (your choice) for each activity on the map under Step 
1 to represent a respective target location.  Do any dots connect?     S
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2012 Platinum Bike Summit: 2012 Platinum Bike Summit: 2012 Platinum Bike Summit: 2012 Platinum Bike Summit: 2012 Platinum Bike Summit: 2012 Platinum Bike Summit: 


